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Campaign Strategy – Data Mining Technology 
(Data Mining Marketing Application) 
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Campaign Strategy – Data Mining Technology 
(Data Mining Is a Cross Subject) 
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Campaign Strategy – Data Mining Technology 
(Data Mining Tools) 
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Campaign Strategy – Data Mining Technology 
(Data Mining Methodology – SEMMA & CRISP-DM) 
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Campaign Strategy – Data Mining Technology 
(Response Model Working Flow) 
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Campaign Strategy – Data Mining Technology 
(Data Mining Model Algorithms) 
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Campaign Strategy – Data Mining Technology 
(Data Mining Model Algorithms Application) 


