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Marketing Users 

 

Target Group Definition:  

The MKT user interacts with 

CMS in order to explore the 

customer base and design the 

most effective target group. 

 

Customer 

Database 
 

Campaign Management 

 System (CMS) 
 1 

Target Group Release for Contact:   
List of customers – Target Group – 

as defined from the MKT user, and 

after applying the select predefined 

exclusion logic. 

 

Mail Server 
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Campaign Strategy - Campaign Process Study 
(Campaign Platform & Process) 

Customer Profile Analysis:  

CMS retrieves customer 

information in order to provide 

sufficient segmentation 

capabilities to the MKT user. 
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Customers 

Customer Communication:  

The offer assigned to the 

campaigned is being 

communicated to the customer 

according to the predefined 

script or template. 

4 

Website 

Customer Response:  

Customer responses, including “link click, 

website visit and website registration”, 

are being tracked by Webtrends & CMS 

for campaign assessment,  monitoring, 

and optimization. 

5 
On-site Event 

Call Center 

Customer Attendance Confirmation: 

Call Center conducts the attendance 

confirmation call with those registered 

candidates, while sending SMS 2 days 

before the event. 
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Documents  

& Templates 

 

Campaign Analytics & Performance 

Assessment: 

Campaign performance statistics include 

customer journey monitoring analytics, call 

center performance report,  KPI assessment 

study. Above all, customer behavior 

modeling, optimization of campaign contents 

and vehicles, improved  campaign strategy 

designing lead to the business growing with 

analytics  instruction. 
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Campaign Management Key Steps 
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Basic Scenario (EDM sending with a Website Registration Response) 
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Campaign Strategy - Campaign Process Study 
(Basic Campaign Planning) 

Cell 1 Cell 2 

Cell 3 

1 

MQP 

Opportunity 

Win 
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Delivered 
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End Action 
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Free White Paper 
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Advanced Online Scenario (Multiple Banner Ads with a Website Registration Response) 
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Campaign Strategy - Campaign Process Study 
(Advanced Campaign Planning) 

Cell 1 

1 

MQP 

Opportunity 

Win 

5 

Initial  

Response 

3 
Landing Page 

End Action 

4 
RegSys Wizard 

Free White Paper 

Delivered 

Impressions 

2 
Banner Ads 

Banner 1 

Banner 2 

Banner 3 
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List with High Response Potential 

Having Email Not having email 

EDM Sending 

Website 

Browsing and 

Registration 

Y N 

Reminding Email 

N 

Call Center Registration Assistance 

Website Browsing 

and Registration 
Y 

N  
(Appointment) N 

SMS to get Email 
Y 

N 

EDM Sending 

Website Browsing 

and Registration 

Y 

N 

Purchased 

Campaign 

Namelist 

Website Browsing 

and Registration 

Y 

N Fail 

Check Email Contact 

Y N 

Y 

Unregistered in 3 days 

Unregistered in 3 days 

Unregistered in 14 days 

N 

5 

Notes: Website Registration means registration for attendance of Online/Offline Seminar participation. 

Campaign Strategy - Campaign Process Study 
(Optimized Campaign Process) 

Filtering out low 
response 
customers 

Model to filter 

Marketing 

Database 


