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O The successful cluster analysis can in each cluster different clusters

Cluster analysis of existing customers

differentiate the high quality client cluster.
— High similarity among individuals in each cluster

— Low similarity among different clusters

O The successful cluster analysis can find the

hidden features among different clusters.

After the cluster analysis of customer purchase ability and the transaction data, it generates 6 different
clusters from the highest value to the lowest. Among the individuals in each cluster, each customer has
the highest similarity, therefore we can design the differentiated marketing strategy for each cluster. &®
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