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Source：Mckinsey 

Continuously Upgraded Marketing to Meet Global 

Economy Development Trend  

World War I World War II Present 

New economy development brings 

new marketing principles, while  

E-commerce and Direct Marketing 

are 21th century's marketing. 

Source：Philip Kotler 
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Company B2B/B2C Business Model Migration 

 & Our Professional Support 

With the migration of Company B2B/B2C Solid Shop Sales Model to Online & Offline Multi-Channel Sales Model, we’ll fully 

utilize our professional services in the fields of E-commerce and Direct Marketing, helping our clients successfully  extend new 

sales channels and successfully become a Business Intelligence & Digital Learning Enterprises. 
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$ value 

Time 

Stable Growth 

Attrition 

Reach 

Conversion 
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Customer 

Acquisition 

Customer 

Retention 

Cross-sell 
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Existing Customer Management 
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& Loyalty Program 

Strategic Guidance 

RM1: Customer Segmentation & Predictive Modeling 
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Customer Lifecycle & CRM 

5 Relationship Marketing Solutions 

Link to 5.5 Link to 5.1 

Link to 3.6 
Link to 3.1 

Link to 4.13 

Loyalty Programs 

Segment Driven Offers 


